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Shopping Frequency

30% FEWPERVEMR @ 17%  FEW PER MONTH

-
o 6% MONTHLY J 9% WEEKLY

Fresh produce
Accepts SNAP/EBT
Support local farmers
better prices

« Unaware of location where to shop
» Shop for food elsewhere
 Inconvenient location

« Lack of trasportation

Inconvenient hours of operation
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Produce Intake & Food Literacy

Farmers market shoppers had significantly higher fruit &
vegetable intake & food literacy scores (skills to plan &
prepared meals) compared to non-shoppers
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Infographic created by Stephanie DeBerry, MS, RDN, LDN 8/20/2022. For more
information contact the ONIE Project 405.271.2017 ext 46747 or info@onieproject.org.




